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RESUMEN 

En los últimos años, la cuestión de las experiencias turísticas y las experiencias 

turísticas memorables o recordables (ETM) han captado una creciente atención por parte de 

académicos y profesionales del turismo. Las experiencias turísticas y los recuerdos se 

caracterizan por su profundo y duradero impacto en los individuos, a menudo trascendiendo 

los límites de la mera satisfacción. Estas experiencias están moldeadas por la convergencia de 

elementos cognitivos, emocionales, sensoriales y sociales que crean una huella única e 

indeleble en la memoria del viajero. Por lo tanto, tales experiencias son fundamentales en la 

influencia de las percepciones generales, actitudes e intenciones de comportamiento de los 

turistas. 

Las dimensiones de las experiencias turísticas memorables se extienden más allá de 

los aspectos físicos de un destino. Ellas abarcan elementos intangibles como las conexiones 

emocionales, las transformaciones personales y la creación de significado. Para los turistas, 

las experiencias memorables tienen el poder de inspirar el crecimiento personal, mejorar la 

autoconciencia y fomentar un sentido de realización. Estas experiencias a menudo conducen 

a recomendaciones positivas que se transmiten de boca en boca, la repetición de visitas y el 

aumento de la lealtad. 

Desde una perspectiva empresarial, comprender y facilitar experiencias turísticas 

memorables puede proporcionar ventajas competitivas, una mejor gestión de destinos y un 

desarrollo turístico sostenible. En conclusión, la exploración de experiencias turísticas y 

experiencias turísticas memorables ofrece un atractivo camino para avanzar en nuestra 

comprensión de las complejidades del viaje, el comportamiento humano y la gestión de 

destinos. Al profundizar en la naturaleza multifacética de estas experiencias, los 

investigadores y los agentes relacionados con el sector turístico pueden contribuir 

colectivamente al enriquecimiento de las experiencias de viaje y al crecimiento sostenible del 

sector. 

Al perseguir el objetivo principal de esta investigación, nos esforzamos por 

desentrañar las intrincadas capas de las experiencias turísticas, centrándonos especialmente en 

el ámbito particularmente impactante de las experiencias turísticas memorables o recordables. 

A través de un examen meticuloso que abarca las diversas dimensiones inherentes a estas 

experiencias, nuestro estudio aspira a iluminar la interacción entre el turismo, las experiencias 

individuales y el contexto social más amplio. Al diseccionar estos factores, nuestro objetivo 
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no es solo identificar los componentes clave que contribuyen a la creación de estos momentos 

impactantes, sino también discernir cómo estos elementos influyen en las perspectivas y 

expectativas del viajero. En esencia, nuestro estudio se esfuerza por proporcionar una 

comprensión completa y matizada de la dinámica multifacética dentro de las experiencias 

turísticas, arrojando luz sobre la profunda e inolvidable influencia que los encuentros 

memorables pueden tener tanto en el viajero individual como en las comunidades locales de 

los espacios turísticos.  

Esta tesis doctoral, desarrollada en el marco del Programa de Doctorado 

Interuniversitario en Turismo de la Universidad de Málaga, se adentra en el multifacético reino 

de las experiencias turísticas en diversos contextos. Titulada " A Comprehensive Exploration 

of Tourism Experiences in Diverse Contexts: From Memorable Tourism to Female 

Experiences", este trabajo académico se presenta como un compendio de tres artículos 

interconectados. El hilo común que une estos artículos es la exploración de las experiencias 

turísticas y su intersección, que giran en torno al tema central de las experiencias turísticas y 

la memoria. Para emprender este estudio integral, se ha realizado una revisión de la literatura 

extensa y rigurosa, ofreciendo un amplio análisis de los estudios del campo de investigación. 

El estudio se centra en tres publicaciones que sirven como pilares fundamentales de esta 

investigación. 

El primer artículo, " Memorable tourism experience research: a systematic review of 

the literature ", sienta las bases de toda la tesis. Implica un examen meticuloso de la literatura 

existente en el campo, proporcionando una visión integral del estado actual de la investigación 

sobre las experiencias turísticas memorables. 

El segundo artículo, " Extending the memorable tourism experience construct: An 

investigation of tourists’ memorable dark experiences ", adopta un enfoque único al explorar 

las experiencias memorables de los turistas en contextos de turismo oscuro. Este artículo tiene 

como objetivo ampliar la comprensión de las experiencias turísticas memorables examinando 

el aspecto menos convencional del turismo oscuro y arrojando luz sobre las complejidades 

inherentes a dichas experiencias. 

El tercer artículo, titulado "The exploration of Iranian solo female travelers’ 

experiences" The exploration of Iranian solo female travelers’ experiences ", lleva la 

exploración más allá al ámbito de las experiencias turísticas específicas de género. 

Centrándose en los viajes en solitario de mujeres iraníes, este artículo proporciona 

perspectivas sobre los desafíos únicos, las alegrías y los momentos memorables 
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experimentados por las viajeras en un contexto cultural específico. Este segmento del estudio 

explora las formas matizadas en las que el género influye y da forma a la experiencia turística 

de las mujeres. 

Los análisis rigurosos y las metodologías empleadas a lo largo de nuestra 

investigación han arrojado resultados convincentes, cada uno meticulosamente presentado y 

analizado en sus respectivas publicaciones. Los resultados no solo tienen importancia para la 

comunidad académica, sino que también proporcionan perspectivas valiosas para los gestores 

de destinos 

A continuación, se muestran los artículos que avalan la tesis por compendio y que 

cumplen las normas del Programa de Doctorado Interuniversitario en Turismo, las normas 

reguladoras de los estudios de doctorado de la Universidad de Málaga (artículo 21) y los 

criterios de la Agencia Nacional de Evaluación de la Calidad y Acreditación (ANECA). 

• PUBLICACIÓN 1: 

Hosseini, S., Cortés Macías, R., & Almeida Garcia, F. (2023). Memorable tourism 

experience research: a systematic review of the literature. Tourism Recreation 

Research, 48(3), 465-479.  

https://doi.org/10.1080/02508281.2021.1922206 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 1: Tourism Recreation Research (Paper 1) 
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La investigación sobre las experiencias turísticas memorables (MTE) ha ganado cada 

vez más atención tanto entre el personal académico como entre los profesionales del turismo. 

El artículo proporciona una revisión sistemática de literatura que consiste en 52 artículos sobre 

MTE indexados en las bases de datos SCOPUS y WOS desde 2012 hasta 2020. La revisión 

resalta que las experiencias memorables son cruciales para la satisfacción del cliente, la lealtad 

y el éxito en el mercado turístico. El artículo subraya la importancia de crear experiencias 

turísticas que los visitantes recuerden positivamente y que potencialmente impulsen su deseo 

de regresar. Los autores concluyen que, a pesar del crecimiento en la investigación de MTE, 

todavía hay espacio para una comprensión más profunda y contextualizada de cómo se forman 

y recuerdan estas experiencias, sugiriendo temas para investigaciones futuras que podrían 

expandir y enriquecer el campo del turismo. 

A través del análisis cualitativo, se identificaron nueve categorías principales de 

temas en los artículos relacionados con MTE, destacando que la mayoría se centró en cómo 

las MTE influían en las percepciones y comportamientos de los turistas y cómo estos daban 

forma al marketing de destinos. Se llevó a cabo un análisis de ocurrencia para investigar las 

tendencias en las palabras clave utilizadas por los académicos durante los últimos cinco años, 

y también se analizó la ubicación geográfica de los estudios, los métodos de investigación y 

las teorías aplicadas. 

Los hallazgos muestran que el número de artículos sobre MTE ha ido en aumento en 

los últimos años, con un pico en 2019. Journal of Travel Research fue la revista que publicó 

la mayor cantidad de artículos sobre ETM, seguida por Anatolia y el Scandinavian Journal of 

Hospitality and Tourism. La revisión también destacó las principales categorías de temas de 

investigación en la literatura de MTE. La mayor proporción de artículos se centró en la 

influencia de las MTE en las percepciones y comportamientos de los turistas, así como su 

impacto en el marketing de destinos. Otras categorías incluyeron MTE y turismo 

gastronómico, MTE y turismo cultural, MTE y redes sociales y MTE y alojamiento. La 

revisión también examinó los métodos de investigación utilizados en los estudios de MTE. 

Los estudios cuantitativos fueron más habituales que los cualitativos, siendo los cuestionarios 

y encuestas los métodos más utilizados para la recogida de datos. Sin embargo, hay una 

necesidad de un enfoque más amplio cualitativo o de métodos mixtos para obtener una 

comprensión más profunda de las MTE. 

El artículo sugiere que las investigaciones futuras deberían extender los componentes 

existentes de la escala de MTE y explorar los factores que conducen al recuerdo de las 



xi 

  

   

 

experiencias en destinos de turismo masivo. Además, se señala la necesidad de un desarrollo 

teórico del concepto de MTE y la falta de un estudio integral que cubra las dimensiones 

positivas y negativas relacionadas con las MTE. El artículo concluye destacando la 

importancia de entender y mejorar el recuerdo de los aspectos positivos de los turistas como 

estrategia para promover una ventaja competitiva en el mercado turístico. 

 

• PUBLICACIÓN 2: 

Hosseini, S., Cortés Macías, R., & Almeida García, F. (2022). Extending the 

memorable tourism experience construct: An investigation of tourists’ memorable dark 

experiences. Journal of Vacation Marketing.  

https://doi.org/10.1177/13567667221113078 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2: Journal of Vacation Marketing (Paper 2) 
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Esta investigación busca cerrar las brechas existentes en nuestra comprensión de la 

naturaleza de las experiencias del turismo oscuro y los procesos subyacentes que forman su 

base. En el núcleo de esta exploración se reconoce la escasez de estudios post viaje que 

examinen los efectos posteriores en las percepciones, una dimensión que sigue siendo 

relativamente inexplorada en el ámbito de la investigación del turismo oscuro. Es necesario 

que la comunidad académica haga una exploración más amplia de los contextos históricos, 

sociales, culturales y geográficos más allá de los límites de la cultura occidental. 

El estudio subraya el papel crucial que juegan las experiencias turísticas memorables 

como medio para asegurar una ventaja competitiva en el paisaje dinámico del sector turístico. 

La investigación se adentra en el concepto de experiencias turísticas memorables (MTE), 

resaltando el reconocimiento creciente de su capacidad de atraer visitantes, fomentar la 

participación y cultivar la lealtad. El artículo tiene como objetivo desentrañar las diversas 

capas que componen el turismo oscuro un fenómeno que muestra los cambios habidos en el 

mercado turístico y en la sociedad y que implica el consumo de narrativas sobre el dolor, el 

trauma y la tragedia. Dichas interacciones suelen estar impulsadas por una búsqueda de 

conocimiento y comprensión histórica, junto con respuestas emocionales vinculadas a la 

experiencia humana sobre el sufrimiento. Un aspecto esencial de esta investigación es su 

enfoque en el turismo oscuro en el contexto de las zonas de guerra, buscando contribuir 

significativamente a la literatura turística. El estudio aspira a presentar un modelo teórico que 

identifique las experiencias memorables de turismo oscuro (MDTEs) y a proponer diversos 

enfoques para futuros esfuerzos de investigación. 

Para recabar evidencia empírica, el estudio llevó a cabo la recogida de datos en tres 

sitios de guerra en Irán, empleando entrevistas en profundidad con estudiantes universitarios 

iraníes que habían visitado estas ubicaciones. El objetivo principal fue examinar los factores 

que influyen en la experiencia global del turismo oscuro para aquellos que habían visitado 

zonas de guerra en Irán. A través de esta publicación, los investigadores se esfuerzan por 

desentrañar las razones por las cuales estas experiencias quedan profundamente grabadas en 

la memoria de los turistas. Las revelaciones que emanan del estudio arrojan luz sobre la 

naturaleza multifacética de las experiencias de los turistas en zonas de guerra, ilustrando el 

impacto de factores como el aprendizaje, la conexión espiritual, la participación en actividades 

y los encuentros emocionales. Los participantes expresaron el deseo por adquirir nuevos 

conocimientos, comprender eventos históricos y cultivar valores espirituales durante sus 

visitas a estos sitios de guerra. Además, la investigación subraya la importancia primordial de 

preservar los valores y la historia en las zonas de guerra, enfatizando el papel que estas 
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experiencias juegan en la formación de memorias individuales y colectivas ligadas a estos 

acontecimientos bélicos. Los hallazgos sugieren que las MDTEs son complejas y abarcan 

varios elementos que influyen significativamente en las percepciones y los comportamientos 

post visita de los turistas. Dichas experiencias, cuando son gestionadas eficazmente, pueden 

desarrollar la lealtad e incitar a repetir las visitas, otorgando finalmente una ventaja 

competitiva distintiva a estos destinos. 

Desde el punto de vista práctico, el estudio plantea que los gestores y 

comercializadores de destinos de turismo oscuro pueden obtener una ventaja competitiva 

creando atracciones que no solo satisfagan a los visitantes, sino que también brinden 

experiencias inolvidables, fomentando conexiones emocionales duraderas. Enfatizando el 

aspecto post visita, la investigación resalta la importancia de comprender los factores que 

influyen en las intenciones para repetir la visita y el boca a boca, mientras también destaca el 

papel crucial de las comunidades locales y los actores interesados tienen para mejorar la 

experiencia general del turismo oscuro. A pesar de reconocer limitaciones relacionadas con la 

metodología de investigación y la especificidad cultural, el estudio señala investigaciones 

futuras, abogando por una inclusión más amplia de muestras, exploración del impacto del 

turismo oscuro en diversos grupos de visitantes y una comprensión más profunda de los 

comportamientos post viaje. 
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• PUBLICACIÓN 3: 

 

Hosseini, S., Cortés Macías, R., & Almeida García, F. (2022). The exploration of 

Iranian solo female travelers’ experiences. International Journal of Tourism Research, 24(2), 

256-269. https://doi.org/10.1002/jtr.2498 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3: International Journal of Tourism Research (Paper 3) 

 

Este estudio, titulado "La exploración de las experiencias de las viajeras iraníes que 

viajan solas ", profundiza en las experiencias de las mujeres iraníes que se embarcan en viajes 

en solitario, arrojando luz sobre un tema a menudo pasado por alto en la investigación turística. 

Centrándose específicamente en las mujeres iraníes que emprenden viajes individuales, la 

investigación examina sus narrativas, descubriendo las motivaciones que las impulsan, la 

diversa gama de experiencias que encuentran y el profundo impacto que el viaje en solitario 

ejerce en sus vidas. A través de la lente metodológica de las entrevistas en profundidad, este 

estudio proporciona una exploración matizada de sus perspectivas. Al adentrarse en sus 

motivaciones, el estudio no solo revela las fuerzas impulsoras detrás de su decisión de viajar 

solas, sino que también arroja luz sobre los factores personales y sociales que dan forma a sus 

viajes. Este enfoque permite una comprensión más rica de la interacción entre las aspiraciones 

individuales y el contexto cultural más amplio en el que estas mujeres deben hacer sus viajes 
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en solitario. El estudio también profundiza en las experiencias vividas de las viajeras solitarias 

iraníes, descubriendo los desafíos a los que se enfrentan y los triunfos que celebran durante 

sus viajes. Al capturar estas narrativas multifacéticas, la investigación contribuye 

significativamente al cuerpo teórico existente sobre el viaje en solitario, ofreciendo una 

perspectiva culturalmente específica que enriquece nuestra comprensión de estos análisis 

El estudio identificó tres temas subyacentes: barreras y desafíos del viaje en solitario, 

motivación para viajar solo y el resultado del viaje en solitario. Los hallazgos indican que las 

mujeres iraníes buscan viajar solas para escapar de las obligaciones familiares y las 

restricciones sociales y para desarrollar su yo social y personal. Las barreras y problemas del 

viaje en solitario incluyen restricciones familiares y sociales, mientras que las motivaciones 

para el viaje en solitario incluyen libertad, flexibilidad, auto empoderamiento, independencia 

y exploración. Los resultados del viaje en solitario incluyen un aumento de la autoconfianza, 

autonomía y autoconciencia. El estudio también destaca el impacto de las limitaciones 

culturales y religiosas en las experiencias de viaje en solitario de las mujeres iraníes y cómo 

el viaje en solitario sirve como medio de resistencia y cambio social. En general, el estudio 

llena un vacío significativo en la investigación turística al arrojar luz sobre las experiencias, 

limitaciones y motivaciones de las viajeras solitarias, particularmente en el contexto de la 

cultura y las normas sociales iraníes. 

El hallazgo demuestra cómo el viaje en solitario sirve como una forma de resistencia 

a las normas de género en Irán, brindando a las mujeres oportunidades para la autoexpresión, 

la independencia y el desarrollo personal. También enfatiza el impacto transformador del viaje 

en solitario en las mujeres iraníes, permitiéndoles liberarse de los roles de género tradicionales 

y las expectativas culturales. Esta investigación indica que, a través del viaje en solitario, las 

mujeres iraníes participan en un diálogo silencioso con su herencia cultural, negociando 

nuevas identidades y ampliando sus horizontes. Las experiencias obtenidas de tales viajes a 

menudo conducen a una reevaluación del yo y del lugar dentro de la sociedad. Las mujeres 

regresan de sus viajes con un renovado sentido de confianza y una perspectiva más amplia, lo 

que puede facilitar sus interacciones dentro de sus comunidades, potencialmente generar 

cambios en las dinámicas de género tradicionales. 

Las implicaciones y futuros estudios sugeridos por el artículo incluyen la necesidad 

de un espacio turístico más inclusivo para las mujeres, centrándose particularmente en 

entender las motivaciones de las viajeras solitarias en Irán. El estudio también recomienda 

futuras investigaciones en relación con estudios etnográficos y comparativos con otros países 
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islámicos para identificar las variables que influyen en las experiencias de viaje de las mujeres. 

Además, se recomiendan estudios longitudinales que sean más sensibles a la comprensión de 

los factores de cambio. El estudio también resalta la importancia de entender las restricciones 

asociadas con el viaje en solitario de las mujeres iraníes, identificando las motivaciones y 

experiencias de las mujeres iraníes que eligen viajar solas, y explorando la importancia del 

viaje en solitario de las mujeres iraníes y su papel más amplio en la mejora personal. Además, 

el estudio enfatiza el papel del viaje en solitario en el proceso de empoderamiento para las 

viajeras solitarias iraníes y su conexión con los cambios sociales. 

La tesis doctoral presentada aquí constituye un cuerpo integrado e influyente de 

trabajo que abarca tres publicaciones significativas relevantes tanto para el campo académico 

del turismo como para los profesionales de la gestión de destinos. Estas publicaciones están 

interconectadas por una temática que ofrece una exploración clara y exhaustiva de varios 

aspectos del turismo con un mismo eje de estudio. 

El viaje investigador comienza con un análisis de las experiencias turísticas, 

proporcionando perspectivas fundamentales sobre lo que los turistas buscan y encuentran en 

sus viajes. Luego avanza para investigar las diversas fuentes que los turistas utilizan para 

informarse para sus decisiones de viaje, con un énfasis especial en el complejo concepto de 

experiencias memorables de turismo oscuro. El turismo oscuro implica visitar lugares 

asociados con la muerte, el sufrimiento o lo macabro, y su recuerdo e impacto en los viajeros 

son notables en este contexto. La tesis culmina con una mirada detallada a las experiencias de 

viajeras solas, un segmento en crecimiento en la industria del turismo. Este examen ofrece una 

perspectiva única sobre los problemas y oportunidades que tienen las mujeres que viajan solas, 

aportando conocimientos valiosos al discurso sobre género y turismo. 

A lo largo de la tesis, se mantiene una narrativa coherente, asegurando que cada 

publicación no solo se sostenga por su propio mérito, sino que también complemente a las 

demás, dando lugar a contribución académica relevante en el campo de los estudios turísticos. 
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ABSTRACT 

In recent years, the issue of tourist experiences and memorable or recordable tourist 

experiences (MTEs) have captured increasing attention from scholars and tourism 

professionals. Tourist experiences and memories are characterized by their profound and 

lasting impact on individuals, often transcending the boundaries of mere satisfaction. These 

experiences are shaped by the convergence of cognitive, emotional, sensory, and social 

elements that create a unique and indelible imprint on the traveler’s memory. Therefore, such 

experiences are fundamental in influencing tourists' overall perceptions, attitudes, and 

behavioral intentions. 

The dimensions of memorable tourist experiences extend beyond the physical aspects 

of a destination. They encompass intangible elements such as emotional connections, personal 

transformations, and meaning-making. For tourists, memorable experiences have the power 

to inspire personal growth, enhance self-awareness, and foster a sense of accomplishment. 

These experiences often lead to positive word-of-mouth recommendations, repeat visits, and 

increased loyalty. 

From a business perspective, understanding and facilitating memorable tourist 

experiences can provide competitive advantages, better destination management, and 

sustainable tourism development. In conclusion, exploring tourist experiences and memorable 

tourist experiences offers an appealing path to advance our understanding of the complexities 

of travel, human behavior, and destination management. By delving into the multifaceted 

nature of these experiences, researchers and those involved in the tourism sector can 

collectively contribute to the enrichment of travel experiences and the sustainable growth of 

the industry. 

In pursuing the main objective of this research, we strive to unravel the intricate 

layers of tourist experiences, focusing particularly on the especially impactful realm of 

memorable or recordable tourist experiences. Through a meticulous examination covering the 

various dimensions inherent in these experiences, our study aims to illuminate the interaction 

between tourism, individual experiences, and the broader social context. By dissecting these 

factors, our goal is not only to identify the key components that contribute to the creation of 

these impactful moments but also to discern how these elements influence the perspectives 

and expectations of the traveler. In essence, our study strives to provide a comprehensive and 

nuanced understanding of the multifaceted dynamics within tourist experiences, shedding light 
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on the profound and unforgettable influence that memorable encounters can have both on the 

individual traveler and on the local communities of tourist spaces. 

This doctoral thesis, developed within the framework of the Interuniversity Doctoral 

Program in Tourism at the University of Malaga, delves into the multifaceted realm of tourist 

experiences in various contexts. Titled "A Comprehensive Exploration of Tourism 

Experiences in Diverse Contexts: From Memorable Tourism to Female Experiences," this 

academic work is presented as a compendium of three interconnected articles. The common 

thread that links these articles is the exploration of tourist experiences and their intersection, 

revolving around the central theme of tourist experiences and memory. To undertake this 

comprehensive study, an extensive and rigorous literature review has been conducted, offering 

a broad analysis of the field's research studies. The study focuses on three publications that 

serve as fundamental pillars of this research. 

The first article, "Memorable tourism experience research: a systematic review of the 

literature," lays the groundwork for the entire thesis. It involves a meticulous examination of 

the existing literature in the field, providing a comprehensive view of the current state of 

research on memorable tourist experiences. 

The second article, "Extending the memorable tourism experience construct: An 

investigation of tourists’ memorable dark experiences," adopts a unique approach by exploring 

tourists' memorable experiences in dark tourism contexts. This article aims to extend the 

understanding of memorable tourist experiences by examining the less conventional aspect of 

dark tourism and shedding light on the complexities inherent in such experiences. 

The third article, titled "The exploration of Iranian solo female travelers’ 

experiences," takes the exploration further into the realm of gender-specific tourist 

experiences. Focusing on the solo travels of Iranian women, this article provides insights into 

the unique challenges, joys, and memorable moments experienced by female travelers in a 

specific cultural context. This segment of the study explores the nuanced ways in which gender 

influences and shapes women's tourism experience. 

The rigorous analyses and methodologies employed throughout our research have 

yielded compelling results, each meticulously presented and analyzed in their respective 

publications. The findings are not only significant for the academic community but also 

provide valuable insights for destination managers. 
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Below are the articles that support the compendium thesis and comply with the 

standards of the Interuniversity Doctoral Program in Tourism, the regulatory norms of doctoral 

studies at the University of Malaga (article 21), and the criteria of the National Agency for 

Quality Assessment and Accreditation (ANECA). 

 

• PUBLICATION 1: 

 

Hosseini, S., Cortés Macías, R., & Almeida Garcia, F. (2023). Memorable tourism 

experience research: a systematic review of the literature. Tourism Recreation 

Research, 48(3), 465-479.  

https://doi.org/10.1080/02508281.2021.1922206 

 

Research on memorable tourist experiences (MTE) has gained increasing attention 

among both academics and tourism professionals. The article provides a systematic literature 

review consisting of 52 articles on MTE indexed in the SCOPUS and WOS databases from 

2012 to 2020. The review highlights that memorable experiences are crucial for customer 

satisfaction, loyalty, and success in the tourism market. The article underlines the importance 

of creating tourist experiences that visitors remember positively and that potentially drive their 

desire to return. The authors conclude that despite the growth in MTE research, there is still 

room for a deeper and more contextualized understanding of how these experiences are formed 

and remembered, suggesting themes for future research that could expand and enrich the field 

of tourism. 

Through qualitative analysis, nine main categories of themes were identified in the 

articles related to MTE, highlighting that most focused on how MTE influences tourists' 

perceptions and behaviors and how these shape destination marketing. An occurrence analysis 

was conducted to investigate trends in the keywords used by scholars over the last five years, 

and the geographical location of the studies, research methods, and applied theories were also 

analyzed. 

The findings show that the number of articles on MTE has been increasing over the 

years, with a peak in 2019. The Journal of Travel Research was the journal that published the 

most articles on MTE, followed by Anatolia and the Scandinavian Journal of Hospitality and 

Tourism. The review also highlighted the main categories of research themes in the MTE 

literature. The largest proportion of articles focused on the influence of MTE on tourists' 

perceptions and behaviors, as well as their impact on destination marketing. Other categories 

included MTE and gastronomic tourism, MTE and cultural tourism, MTE and social media, 

https://doi.org/10.1080/02508281.2021.1922206
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and MTE and accommodation. The review also examined the research methods used in MTE 

studies. Quantitative studies were more common than qualitative studies, with questionnaires 

and surveys being the most commonly used methods for data collection. However, there is a 

need for a broader qualitative approach or mixed methods to gain a deeper understanding of 

MTE. 

The article suggests that future research should extend the existing components of 

the MTE scale and explore the factors that lead to the recall of experiences in mass tourism 

destinations. In addition, it points out the need for a theoretical development of the MTE 

concept and the lack of a comprehensive study covering both the positive and negative 

dimensions related to MTE. The article concludes by highlighting the importance of 

understanding and enhancing the recall of tourists' positive aspects as a strategy to promote a 

competitive advantage in the tourism market. 

 

• PUBLICATION 2: 

Hosseini, S., Cortés Macías, R., & Almeida García, F. (2022). Extending the 

memorable tourism experience construct: An investigation of tourists’ memorable dark 

experiences. Journal of Vacation Marketing, 13567667221113078.  

https://doi.org/10.1177/13567667221113078 

This research seeks to close the existing gaps in our understanding of the nature of 

dark tourism experiences and the underlying processes that form their basis. At the core of this 

exploration is the recognition of the scarcity of post-trip studies examining the subsequent 

effects on perceptions, a dimension that remains relatively unexplored in the field of dark 

tourism research. The study underscores the crucial role that memorable tourist experiences 

play as a means to secure a competitive advantage in the dynamic landscape of the tourism 

sector. The research delves into the concept of memorable tourist experiences (MTEs), 

highlighting the growing recognition of their capacity to attract visitors, foster engagement, 

and cultivate loyalty. The paper aims to unravel the various layers that make up dark tourism—

a phenomenon that reflects changes in the tourism market and society and involves the 

consumption of narratives about pain, trauma, and tragedy. Such interactions are often driven 

by a search for knowledge and historical understanding, along with emotional responses linked 

to the human experience of suffering. An essential aspect of this research is its focus on dark 

tourism in the context of war zones, seeking to significantly contribute to the tourism literature. 

The study aspires to present a theoretical model that identifies memorable dark tourism 

experiences (MDTEs) and to propose various approaches for future research efforts. 

https://doi.org/10.1177/13567667221113078
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To gather empirical evidence, the study conducted data collection at three war sites 

in Iran, employing in-depth interviews with Iranian university students who had visited these 

locations. The primary goal was to examine the factors that influence the overall experience 

of dark tourism for those who have visited war zones in Iran. Through this research, the 

researchers strive to unravel the reasons why these experiences are profoundly etched in the 

memory of tourists. The revelations emanating from the study shed light on the multifaceted 

nature of tourists' experiences in war zones, illustrating the impact of factors such as learning, 

spiritual connection, participation in activities, and emotional encounters. Participants 

expressed a desire to acquire new knowledge, understand historical events, and cultivate 

spiritual values during their visits to these war sites. Additionally, the research underscores 

the paramount importance of preserving values and history in war zones, emphasizing the role 

that these experiences play in shaping individual and collective memories linked to these 

wartime events. The findings suggest that MDTEs are complex and encompass several 

elements that significantly influence tourists' perceptions and post-visit behaviors. Such 

experiences, when effectively managed, can develop loyalty and encourage repeat visits, 

ultimately granting a distinctive competitive advantage to these destinations. 

From a practical standpoint, the study posits that managers and marketers of dark 

tourism destinations can gain a competitive advantage by creating attractions that not only 

satisfy visitors but also provide unforgettable experiences, fostering lasting emotional 

connections. Emphasizing the post-visit aspect, the research highlights the importance of 

understanding the factors that influence intentions to repeat the visit and word-of-mouth, while 

also underscoring the crucial role that local communities and stakeholders have in enhancing 

the overall dark tourism experience. Despite recognizing limitations related to research 

methodology and cultural specificity, the study points to future research, advocating for 

broader inclusion of samples, exploration of the impact of dark tourism on various visitor 

groups, and a deeper understanding of post-trip behaviors. 

 

• PUBLICATION 3: 

Hosseini, S., Cortés Macías, R., & Almeida García, F. (2022). The exploration of 

Iranian solo female travelers’ experiences. International Journal of Tourism Research, 24(2), 

256-269. https://doi.org/10.1002/jtr.2498 

This study, titled "Exploring the Experiences of Iranian Female Solo Travelers," 

delves into the experiences of Iranian women who embark on solo trips, shedding light on a 

https://doi.org/10.1002/jtr.2498
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subject often overlooked in tourism research. Focusing specifically on Iranian women who 

undertake individual journeys, the research examines their narratives, uncovering the 

motivations that propel them, the diverse range of experiences they encounter, and the 

profound impact that solo travel exerts on their lives. Through the methodological lens of in-

depth interviews, this study provides a nuanced exploration of their perspectives. By delving 

into their motivations, the study not only reveals the driving forces behind their decision to 

travel alone but also sheds light on the personal and social factors that shape their journeys. 

This approach allows for a richer understanding of the interaction between individual 

aspirations and the broader cultural context in which these women must navigate their solo 

travels. The study also delves into the lived experiences of Iranian solo female travelers, 

discovering the challenges they face and the triumphs they celebrate during their journeys. By 

capturing these multifaceted narratives, the research contributes significantly to the existing 

theoretical body on solo travel, offering a culturally specific perspective that enriches our 

understanding of these phenomena. 

The study identified three underlying themes: barriers and challenges of solo travel, 

motivation for solo travel, and the outcomes of solo travel. Findings indicate that Iranian 

women seek to embark on solo travel to escape family obligations and social restrictions and 

to develop their social and personal selves. The barriers and challenges of solo travel include 

family and social restrictions, while motivations for solo travel include freedom, flexibility, 

self-empowerment, independence, and exploration. The outcomes of solo travel include an 

increase in self-confidence, autonomy, and self-awareness. The study also highlights the 

impact of cultural and religious constraints on the solo travel experiences of Iranian women 

and how solo travel serves as a means of resistance and social change. Overall, the study fills 

a significant gap in tourism research by shedding light on the experiences, limitations, and 

motivations of solo female travelers, particularly in the context of Iranian culture and social 

norms. 

The finding demonstrates how solo travel serves as a form of resistance to gender 

norms in Iran, providing women with opportunities for self-expression, independence, and 

personal development. It also emphasizes the transformative impact of solo travel on Iranian 

women, allowing them to break free from traditional gender roles and cultural expectations. 

This research indicates that, through solo travel, Iranian women engage in a silent dialogue 

with their cultural heritage, negotiating new identities and expanding their horizons. The 

experiences gained from such trips often lead to a reevaluation of one's self and place within 

society. Women return from their travels with a renewed sense of confidence and a broader 
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perspective, which can facilitate their interactions within their communities, potentially 

instigating changes in traditional gender dynamics. 

The implications and future studies suggested by the article include the need for a 

more inclusive tourism space for women, focusing particularly on understanding the 

motivations of solo female travelers in Iran. The study also recommends future research about 

ethnographic studies and comparative studies with other Islamic countries to identify the 

variables that influence women's travel experiences. In addition, longitudinal studies that are 

more sensitive to understanding the factors of change are recommended. The study also 

highlights the importance of understanding the restrictions associated with solo travel for 

Iranian women, identifying the motivations and experiences of Iranian women who choose to 

travel alone, and exploring the significance of solo travel for Iranian women and their broader 

role in self-improvement. Furthermore, the study emphasizes the role of solo travel in the 

empowerment process for Iranian solo female travelers and its connection with social changes. 

The doctoral thesis presented here represents a cohesive and influential body of work 

that spans three significant publications, contributing to both the academic field of tourism 

and the professional realm of destination management. These publications are intricately 

linked by a common theme, offering a thorough and unified exploration of diverse aspects of 

tourism along a consistent study axis. 

The research journey commences with an analysis of tourist experiences, providing 

fundamental insights into the desires and discoveries of travelers. It then progresses to an 

examination of the various sources influencing tourists' travel decisions, with a particular 

focus on the intricate concept of memorable dark tourism experiences. Dark tourism involves 

visiting places associated with death, suffering, or the macabre, and the thesis delves into its 

remembrance and impact on travelers. The culmination of the thesis involves a detailed 

exploration of the experiences of solo female travelers, a demographic gaining prominence in 

the tourism industry. This examination provides a unique perspective on the challenges and 

opportunities faced by women who travel alone, thereby contributing valuable insights to the 

ongoing discourse on gender and tourism. 

Throughout the thesis, a coherent narrative is meticulously maintained. Each 

publication not only stands independently on its merit but also seamlessly complements the 

others, resulting in a significant academic contribution to the field of tourism studies. 
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CHAPTER ONE 

 

 

 

 

This chapter initiates by delving into the preface, followed by an examination of the 

driving factors behind my study, underscoring the motivations that propelled me 

toward my academic objectives. An abstract succinctly encapsulates the complex 

network of ideas interwoven within this work, providing a glimpse into the rich 

tapestry of knowledge I've cultivated. Subsequently, a comprehensive examination of 

the research gap unveils unexplored territory, thereby setting the stage for the 

formulation of a core research challenge. As research objectives are specified, the 

narrative deepens, propelling the research effort forward. The focus then shifts to 

research questions, establishing the tone for an intellectually engaging exploration. 

 

1. Background of the Research   

1.1. Motivation   

1.2. Thesis Structure 

1.3. Research Gap 

1.4. Research Problem 

1.5. Research Objective 

1.6. Research Questions 
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1. BACKGROUND OF THE RESEARCH 

The exploration of tourist experiences has always been a significant research topic, 

yet it remains one of the most intricate domains to comprehend. This complexity arises 

because tourist experiences can vary greatly depending on the stage of travel, the destination, 

and the individual tourist (Hosseini et al., 2023; Morgan & Xu, 2009; Tung & Ritchie, 2011). 

Hence, tourism consumption encompasses a variety of interactions that contribute to 

exceptionally diverse and satisfying experiences (Hosseini et al., 2023). Therefore, tourism 

can be defined as an intangible service, relying on diverse service offerings to provide 

profound experiences that have the potential to create enduring memories (Stone et al., 2022).  

During the 1980s, studies began to recognize the importance of service quality and 

satisfaction in understanding tourist behavior both before and after travel. In contrast, the 

2000s emphasized the significance of remembering experiences as an equally powerful 

component in comprehending the outcomes of events and their possible influence on future 

intentions (Stocchi et al., 2021). Therefore, in contemporary times, one of the more effective 

means of studying tourism experiences is through the "memorable tourism experience" (MTE) 

(Chen & Rahman, 2018; Kim, 2010; Kim, 2014). Indeed, (MTE) embodies a perspective 

centered on the consumer's reflections, capturing their emotions (Johnston & Kong, 2011), 

and personal responses to the attractions they encounter (Hosseini et al., 2023; Kladou & 

Mavragani, 2015). 

This thesis provides a thorough comprehension of the topic, defining themes and 

trends in tourist experiences and research on memorable tourism encounters. This review 

makes three contributions to the theoretical progress of tourist experiences and memorable 

tourism encounters. First, research on tourism experiences and memorable tourism 

experiences significantly contributes to our understanding of how tourists behave, react, and 

engage during their journeys. By analyzing the factors that make certain experiences 

memorable, we gain insights into the preferences, motivations, and decision-making processes 

of tourists. This knowledge is invaluable for destination management, marketing strategies, 

and designing more appealing attractions. 

Furthermore, as we unravel the elements that create memorable experiences for 

tourists, we can assist destinations in crafting more captivating and meaningful attractions. 

This research enables the identification of unique features, storytelling elements, and sensory 

triggers that can turn ordinary visits into unforgettable moments. Consequently, destinations 

can enhance their offerings, leading to increased visitor satisfaction, positive word-of-mouth, 
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and repeat visits. 

Finally, understanding the core components of memorable tourism experiences aids 

in the strategic development of sustainable tourism practices. By focusing on what truly 

resonates with tourists, destinations can allocate resources more efficiently, minimize negative 

impacts, and prioritize initiatives that align with both visitor preferences and long-term 

environmental and cultural preservation.  
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1.1. Motivation 

Since the beginning of my academic journey, my endless curiosity and passion for 

finding solutions to societal challenges have driven my academic pursuits. These interests 

have led me to participate in different community activities, volunteer with NGOs, and 

persistently seek answers that can have a positive impact on both local and global levels. I've 

been driven by a desire to grasp the detailed complexities of the tourism industry and use its 

potential for meaningful change. It all started with a bachelor's degree in tourism management, 

which gave me a strong foundation in the field. However, it was the hands-on experience from 

working in the tourism industry that sparked my fascination with every aspect of it. Through 

hard work and ongoing self-improvement, I refined my skills while dealing with real-world 

challenges. 

To elevate my abilities further and make a more substantial contribution, I pursued a 

Master's degree in tourism management in Iran. During this academic journey, I delved into 

topics such as destination image, travel motivation, tourism marketing, and heritage site 

management and development. My master's thesis, which explored the role of municipalities 

in urban tourism management and their task to enhance destination image, deepened my 

interest in this complex and evolving scholarly domain. 

After completing my Master's degree, I embarked on a transformative Ph.D. journey 

at the University of Malaga. Over the past four years, this experience has not only enhanced 

my problem-solving abilities but has also solidified my commitment to using tourism as a 

catalyst for positive global change. I am now standing on the precipice of a new chapter, poised 

to utilize my expertise, dedication, and unwavering motivation to pioneer innovative 

approaches to responsible tourism. My ultimate goal is to contribute to the betterment of our 

world by shaping a more sustainable and ethically sound tourism industry. 

My research is guided by a belief in the power of responsible tourism to promote 

economic growth, cultural preservation, and environmental sustainability. By examining case 

studies from diverse regions and cultures, I aspire to offer actionable insights that can be 

adapted and applied to various contexts. I am deeply motivated to contribute to the scholarly 

discourse on sustainable tourism, informing policy decisions and best practices that can steer 

the industry toward a more equitable and ethical future. 

As I reflect on my journey thus far, I am inspired by the progress I have made, the 

challenges I have overcome, and the unwavering support I have received from my mentors 

and peers. It is this shared vision for a better world through responsible tourism that keeps me 
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focused and determined to bring my thesis to fruition. This journey has been marked by 

dedication, perseverance, and a genuine passion for transforming the tourism landscape. I am 

grateful for the guidance and support that have brought me to this point, and I am eager to 

contribute to the ongoing discourse in the field of tourism. My motivation is fueled by a 

genuine belief in the power of responsible tourism to create a positive and lasting impact, and 

I am resolute in my determination to contribute to this noble endeavor. 
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1.2. Thesis Structure 

This thesis is a compilation of published scientific papers (paper model thesis). Each 

paper is part of a larger research project, and each one discusses and fulfills a specific research 

objective. In other words, the thesis as a whole is a cohesive and connected work representing 

a single investigation. This dissertation is divided into three parts and nine chapters based on 

the type of thesis (publication-based). 

The "by publications" model involves organizing the thesis around a series of 

individual research papers that have been published or accepted for publication. The 

compendium approach entails interleaving traditional thesis chapters with research papers to 

form a cohesive narrative. The choice between these approaches depends on various factors, 

such as the academic institution's guidelines, the nature of the research, and the researcher's 

preferences. The structure of this thesis complies with the requirements of the PhD thesis at the 

University of Malaga (please refer to Article 21 of the UMA PhD Regulations and Guidelines). 

 

 

 

 

 

 

 

 

 

 

Figure 4: Thesis structure 

  

PART ONE

•CHAPTER ONE: PREFACE
•CHAPTER TWO: INTRODUCTION
•CHAPTER THREE: METHODOLOGY

PART TWO

•CHAPTER FOUR: PUBLICATION ONE
•CHAPTER FIVE: PUBLICATION TWO 
•CHAPTER SIX: PUBLICATION THREE 

PART THREE

•CHAPTER SEVEN: CONCLUSION, IMPLICATION AND DIRECTIONS FOR FUTURE STUDY
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1.3. Research Gap 

The tourism industry plays a vital role in economic growth and development, with 

millions of people traveling each year to explore new destinations. In this context, tourism 

experiences have gained significant attention as a key factor influencing tourists' satisfaction 

and destination loyalty. A nuanced understanding of these experiences allows for a more 

comprehensive analysis of the factors that contribute to overall tourist satisfaction. By 

dissecting the different dimensions of tourism experiences, researchers and industry 

stakeholders can identify specific elements that significantly enhance or detract from a visitor's 

satisfaction level. A detailed examination of tourism experiences provides valuable insights 

into the factors that contribute to destination loyalty. As tourists increasingly have a plethora 

of choices when it comes to travel destinations, understanding the elements that foster a sense 

of loyalty can be instrumental for destinations aiming to attract repeat visitors. This loyalty not 

only benefits individual destinations but also contributes to the sustained growth and success 

of the tourism industry as a whole. 

The field of memorable tourism experiences is fragmented with no clear consensus on 

what constitutes an MTE. This absence of agreement hinders the ability to systematically 

analyze and enhance these experiences across various tourism contexts. Additionally, the 

literature on MTEs is scattered across different studies with varying focuses, which creates 

challenges in developing a cohesive understanding that integrates diverse findings and 

theoretical perspectives. There remains a need for a thorough and up-to-date overview of the 

literature that not only synthesizes current knowledge but also highlights emerging trends and 

gaps, offering clear directions for future research. 

Furthermore, the inadequacy of current scales to capture the essence of a true tourism 

experience, as indicated by Tung and Ritchie, prompts researchers to explore alternative, 

unstructured techniques for richer insights.  Moreover, the evolving nature of the tourism 

industry, coupled with the changing preferences of contemporary travelers seeking meaningful 

and transformative encounters, necessitates a more nuanced and updated approach to 

conceptualizing and measuring memorable tourism experiences. In the meantime, dark tourism 

is a complex area of study that involves understanding the emotional, cognitive, and social 

dimensions of tourist experiences at sites associated with death and tragedy. The research gap 

lies in a comprehensive understanding of how these dimensions interplay to influence the 

overall tourist experience. Moreover, there's a lack of detailed insights into tourists' perceptions 

and experiences of these sites, which is crucial for developing effective management and 
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marketing strategies. The implications of these experiences for the tourism industry, 

particularly in terms of destination management and ethical considerations, are also not well 

understood, indicating a need for focused research in this area. 

Besides, research on solo travel often overlooks the unique experiences of non-

Western female travelers, particularly those from conservative societies like Iran. There is a 

significant gap in understanding the specific constraints and motivations that influence Iranian 

women to engage in solo travel. Additionally, the broader societal and personal impacts of 

these travel experiences, such as their role in personal enhancement and their potential to 

challenge and change societal perceptions of gender roles, are underexplored. This area of 

research is crucial for providing insights that can promote inclusivity and gender equality 

within the context of global tourism. 

By addressing these identified gaps, the thesis aims to contribute substantially to the 

academic understanding of diverse tourism experiences. Moreover, the findings intend to offer 

practical insights that could help enhance the inclusivity, sustainability, and overall quality of 

experiences for tourists, while also informing policy and strategic decisions within the tourism 

industry. This comprehensive exploration thus not only enriches the academic literature but 

also serves as a valuable resource for tourism professionals, policymakers, and stakeholders 

interested in the nuanced dynamics of modern tourism. 
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1.4. Research Problem 

The central research problem addressed in this thesis stems from the observed gaps 

and inconsistencies within the field of tourism studies, particularly in understanding and 

enhancing various dimensions of tourism experiences. Despite the growing interest in tourism 

experiences as a vital aspect of the travel industry, significant challenges remain in defining, 

analyzing, and optimizing these experiences across diverse contexts such as memorable 

tourism experiences (MTEs), dark tourism, and solo travel among Iranian women. 

Firstly, the concept of memorable tourism experiences lacks a unified definition and 

understanding in the academic literature. This ambiguity complicates the efforts to 

systematically study these experiences and hinders the development of strategies aimed at 

enhancing the quality of tourist experiences. The fragmented nature of the existing studies on 

MTEs contributes to this problem, as it prevents the formation of a coherent body of knowledge 

that could inform both academic and practical advancements in tourism management 

(Publication One). 

Secondly, dark tourism, characterized by travel to sites associated with death and 

suffering, presents unique challenges. The complexity of these experiences and their impact on 

tourists are not fully understood, particularly in terms of their emotional, cognitive, and social 

dimensions. There is a critical need to explore how these factors influence tourists' perceptions 

and experiences, and how they can be managed to ensure ethical and sensitive handling of dark 

tourism sites. Furthermore, the implications of these experiences for destination management 

and the broader tourism industry are still underexplored, indicating a gap in research that could 

guide more effective and responsible tourism practices (Publication Two). 

Lastly, the experiences of Iranian women engaging in solo travel represent a 

significant area of inquiry that has not been adequately addressed in tourism research. Cultural, 

social, and legal constraints uniquely shape the travel experiences of these women, yet there is 

a lack of comprehensive understanding of the motivations, challenges, and impacts associated 

with their travel decisions. Additionally, the broader implications of their travel experiences on 

personal development and societal perceptions of gender roles in conservative contexts like 

Iran remain poorly understood. This gap highlights the need for culturally sensitive research 

that can contribute to a more inclusive and equitable understanding of tourism experiences 

(Publication Third). 
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By addressing these problems, the thesis aims to fill critical gaps in the literature and 

provide a basis for improving tourist experiences, enhancing academic understanding, and 

informing practical and policy decisions in the tourism industry. This research is poised to 

significantly contribute to the field by integrating diverse perspectives, addressing complex 

challenges, and promoting inclusivity and sustainability in tourism practices. 
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1.5. Research Objectives 

The overarching aim of this thesis is to comprehensively explore and understand 

various dimensions of tourism experiences in diverse contexts, encompassing memorable 

tourism experiences (MTEs), dark tourism, and solo travel experiences among Iranian women. 

The specific research objectives derived from the three publications are as follows: 

• Publication one: Memorable tourism experience research: a systematic review of 

the literature 

RO1: To address the lack of consensus on what constitutes a memorable tourism 

experience and the fragmented nature of existing literature. 

RO2: To identify the main categories of MTE research, analyze keywords, and 

determine institutional contributions to MTE research. 

RO3: To provide a comprehensive and up-to-date overview of existing literature on 

MTEs and offer directions for future research. 

RO4: To contribute valuable insights into the current state of MTE research, 

emphasizing gaps and challenges for further investigation. 

• Publication Two: Extending the memorable tourism experience construct: An 

investigation of tourists’ memorable dark experiences 

RO1: To develop effective strategies enhancing MTEs and improving overall tourist 

experiences. 

RO2: To gain a better understanding of the complex and multifaceted nature of dark 

tourism experiences. 

RO3: To investigate tourists' perceptions and experiences of dark tourism destinations. 

RO4: To explore the implications of dark tourism experiences for the tourism industry 

and destination management. 

• Publication third: The exploration of Iranian solo female travelers’ experiences 

RO1: To determine the constraints associated with Iranian female solo travel. 

RO2: To explore the motivations, challenges, and outcomes of solo travel among 

Iranian women. 

RO3: To explore the significance of Iranian women traveling alone and their broader 
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role in personal enhancement. 

RO4: To fill a significant gap in tourism research by highlighting the experiences, 

limitations, and motivations of solo female travelers. 

By addressing these specific research objectives, this thesis aims to contribute substantially to 

the academic understanding of diverse tourism experiences and provide practical insights for 

the tourism industry, promoting inclusivity, sustainability, and enhanced experiences for all 

tourists. 
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1.6. Research Questions 

The research questions derived from the three publications are structured to achieve a 

comprehensive understanding of these dimensions. Each set of questions is strategically 

designed to delve into the intricacies of these tourism experience facets, contributing to the 

overall objectives of the thesis. The research questions originating from the three publications 

are outlined below: 

1. What key factors contribute to the formation of MTEs, and how can a comprehensive 

understanding of these factors enhance the overall tourism experience? 

2. How can the identified gaps and challenges in MTE research be addressed to develop 

effective strategies for improving tourist experiences? 

3. What are the key factors that contribute to the formation of memorable experiences in 

dark tourism destinations? 

4. How do personal, social, cultural, and geographical factors influence the formation of 

memorable experiences in dark tourism destinations? 

5. What are the emotional, cognitive, and social dimensions of dark tourism experiences 

that contribute to the formation of memorable experiences? 

6. What are the implications of the findings for tourism professionals, policymakers, and 

researchers interested in understanding the complex and multifaceted nature of dark 

tourism experiences? 

7. What are the constraints associated with Iranian female solo travel? 

8. What motivations and experiences drive Iranian women to choose solo travel? 

9. What is the significance of Iranian women traveling alone and their broader role in 

personal enhancement? 

10. What are the potential implications of solo travel experiences for gender equality and 

societal perceptions of women's roles in Iran? 

These research questions collectively form the foundation for a comprehensive 

exploration of diverse tourism experiences, contributing both academic insights and practical 

recommendations for the tourism industry and related stakeholders. 
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CHAPTER TWO 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

This chapter commences with an introduction that delineates the landscape of 

the research. A comprehensive examination of the research gap reveals unexplored 

territory, setting the stage for formulating a core research challenge. The theoretical 

framework serves as a conceptual scaffold for the unfolding narrative, solidifying the 

intellectual foundation upon which the research is built. 

 

 

2. Introduction 

2.1. Theoretical Background 
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2. INTRODUCTION 

The tourism industry is intricate, involving numerous facets that extend beyond mere 

products and services to encompass the unpredictable psychological states and behaviors of 

diverse human actors. With the continuous expansion of global tourism and the competitive, 

commodified market environment, an increasing array of attractions and entertainment 

facilities vie for the attention of demanding tourists. To highlight the distinctive "uniqueness" 

of destinations, marketers are placing greater emphasis on experiences over physical products. 

Consumers now can shape how they enjoy these experiences, thereby creating personalized 

meanings (Richards & Wilson, 2006; Zatori et al., 2018) and actively seeking unique 

experiences from the variety of destination offerings (Boswijk et al., 2007). 

Amid a turbulent and competitive global tourism market (Eide, Fuglsang, & Sundbo, 

2017; Willson & McIntosh, 2007), experiences serve as a prospective foundation for value-

adding strategies (Hosseini et al., 2022). Indeed, experiences capes represent functional spaces 

that facilitate interactions among diverse stakeholders, capturing the entirety of how 

experiences are produced and consumed in a meaningful whole. They encompass various 

influences, continuously evolving and providing an analytical framework to understand how 

tourism marketers, operators, and tourists contribute to the formation of experiences (Hosseini 

et al., 2021). 

This study delineates the evolution and development of the tourist experiences cape 

concept, underscoring its potential to unravel different dimensions of experience-related 

research and offer guidance for practitioners. The proposition suggests that employing a 

framework consisting of several interconnected components can inform future examinations of 

the tourism experience. 
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2.1.  Background of Research 

2.1.1. Conceptualizing tourism experiences 

As globalization has altered consumption patterns, enabling consumers to access 

products from anywhere in the world, their desires have shifted towards seeking novel 

experiences that stimulate their senses and emotions. Nowadays, products and services are 

designed to evoke unique emotions and resonate meaningfully with consumers. This shift has 

given rise to experience-based services that offer memorable pleasures, fostering an emotional 

bond between the customer and the service. This, in turn, allows companies to stand out from 

their competitors in the consumer's perception. 

Experience plays a pivotal role in contemporary consumer culture (Caru & Cova, 

2003), recognized as a notable trend (Mehmetoglu & Engen, 2011). The notion of "experience" 

has been defined in diverse manners (Volo, 2009). It has been characterized as commonplace 

engagements (Caru & Cova, 2003) and as transformative occurrences (Zhang & Xu, 2019). 

Pine and Gilmore (1998) underscored its significance in postmodern culture, regarding it as the 

pinnacle of economic advancement, succeeding commodities, goods, and services. The 

emphasis has shifted towards bolstering competitive edge by augmenting value through 

experiences rather than solely providing products or services. Hence, in the tourism industry, 

experiences are perceived as both the central element and the defining characteristic (Kim & 

So, 2022; Tussyadiah, 2014). Indeed, tourism experiences are enjoyable, memorable, and 

captivating (Oh et al., 2007) while also being fleeting occurrences (Volo, 2009). Travelers seek 

authentic, enriching, meaningful, multisensory, and transformative experiences during their 

journeys (Chiaramonte & Sakdiyakorn, 2022; Hosseini et al., 2021). 

Nowadays, achieving a lasting competitive edge in the realm of tourism destinations 

necessitates the provision of exceptional customer experiences (Halvorsrud et al., 2016). 

Adopting the moments-oriented perspective implies that relying solely on summarizations of 

visitor experiences (such as overall assessments) is inadequate for the management and 

strategic development of tourism destinations. Hence, it is necessary to create and appraise 

tourism encounters from various angles (Fesenmaier & Pearce, 2019; Fesenmaier & Xiang, 

2017). In the 1990s, researchers started delving deeper into the understanding of the tourism 

experience. Ritchie and Hudson (2009) traced this evolution from its initial theoretical 

groundwork established by Csikszentmihalyi (1975) and the service quality model introduced 
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by Parasuraman et al. (1988) to the concepts of satisfactory experiences (Ryan, 1995), quality 

experiences (Jennings & Nickerson, 2006), and finally, memorable experiences (Tung & 

Ritchie, 2011). Additionally, a decade ago, Kim et al. (2012) introduced the concept of a 

memorable tourism experience, describing it as a "tourism experience that is positively 

remembered and recalled after the event has taken place." 

Tourism research indicates that generating memorable experiences provides several 

benefits for tourism service providers (Stone et al., 2018). For example, tourists who have a 

positive memorable experience are more inclined to revisit the destination (Coudounaris & 

Sthapit, 2017), develop a stronger bond with the destination (Tsai, 2016; Vada et al., 2019a), 

and report elevated levels of subjective well-being (Sthapit et al., 2019; Hosseini et al., 2021). 

Hence, the examination of memorable tourism experiences is not only theoretically important 

but also essential for improving destination competitiveness (Hosseini et al., 2021). 

The concept of "experience" has been explored across various sectors of hospitality 

and tourism. These include airlines (for instance, Herjanto et al., 2022; Poria et al., 2010), 

cruises (such as Buzova et al., 2020; Kang et al., 2016), hotels (like Mody et al., 2019; Nysveen 

et al., 2018; So, and King, 2010), restaurants (as seen in Kim et al., 2020), tourist destinations 

(for example, Shi, Gursoy & Chen, 2019), and peer-to-peer accommodations (Zhang et al., 

2021). Therefore, researchers in the field of tourism have endeavored to distinguish customer 

experience from other concepts related to customers, such as customer satisfaction and loyalty 

(for instance, Zeithaml, 1986), service quality (as seen in Parasuraman et al., 1985), customer 

relationship management (as exemplified by Mithas et al., 2005), and customer engagement 

(as highlighted by Verhoef et al., 2010). These characteristics have assisted researchers in better 

understanding future contributions to and advancements in customer experience research 

(Lemon and Verhoef, 2016). For instance, Becker and Jaakkola (2020) have delineated 

customer experience as the "unintentional, instinctive responses and reactions to specific 

stimuli" (p. 637) in order to create a clearer distinction from the previously mentioned concepts. 

Therefore, in recent years, the exploration of tourism experiences and their subsequent 

formation into enduring memories has gained significant attention within the academic and 

industry spheres. As travelers increasingly seek meaningful and transformative encounters, 

understanding the intricate interplay between tourism experiences and memories becomes 

imperative for both researchers and practitioners. The exploration of tourism experiences 

extends beyond mere physical activities and destinations; it encompasses the emotional, 
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psychological, and cognitive dimensions that individuals encounter while traveling. These 

experiences, in turn, contribute to the creation of lasting memories that influence individuals' 

perceptions, behaviors, and decision-making processes long after the journey has ended 

(Hosseini et al., 2021).  This thesis aims to contribute to the burgeoning field of tourism studies 

by delving into the multifaceted relationship between tourism experiences and memories, and 

by proposing a new conceptual framework that sheds light on their interconnected dynamics. 

The foundation of this work rests upon a comprehensive analysis of four distinct research 

papers, each published in reputable journals, which collectively illuminate various facets of the 

tourism experience-memory continuum. By investigating this intricate relationship, this thesis 

seeks to unveil insights that can potentially revolutionize how tourism is conceptualized, 

marketed, and managed. 
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2.1.2. Technology and tourism experiences 

The rapid advancement and ubiquity of technology have profoundly reshaped the 

tourism industry, particularly in how tourists experience destinations.  Technology has 

revolutionized how tourists gather information and plan their trips. Online travel agencies 

(OTAs), destination websites, and user-generated content platforms have become crucial 

sources of inspiration and decision-making (Xiang & Gretzel, 2010). Social media, in 

particular, has emerged as a powerful tool for travelers to discover destinations, read reviews, 

and connect with fellow travelers (Leung et al., 2013). Recommender systems and 

personalization technologies have further enhanced the trip planning process by providing 

tailored suggestions based on user preferences and past behaviors (Buhalis & Law, 2008). 

Technology has also facilitated the co-creation of tourism experiences, allowing tourists to 

actively participate in shaping their own experiences (Prahalad & Ramaswamy, 2004). 

Personalization technologies, such as chatbots and AI-powered assistants, can provide tailored 

recommendations and support throughout the journey (Ukpabi & Karjaluoto, 2017). 

Gamification elements, such as virtual and augmented reality challenges, can add an interactive 

and engaging layer to the tourist experience (Xu et al., 2017). 

Once at the destination, technology continues to shape the tourist experience. Mobile 

technologies, such as smartphones and tablets, have become indispensable travel companions, 

offering instant access to information, navigation, and interpretation (Wang et al., 2012). 

Location-based services and augmented reality applications enhance the tourist experience by 

providing contextual information and interactive elements (Yovcheva et al., 2012). Wearable 

technologies, such as smartwatches and head-mounted displays, offer hands-free access to 

information and can even provide real-time translations (tom Dieck & Jung, 2018). 

Neuhofer et al. (2012) point out two important changes that have altered the nature of 

experiences: first, consumers are now actively involved in shaping their own experiences; 

second, advancing technologies are gaining more influence, playing a vital role in enhancing 

experiences and providing extra value to consumers (Sigala, et al., 2015). In this context, the 

notion of smart tourism experiences arises, marked by the use of cutting-edge digital 

technologies to enhance the quality and personalization of the travel journey. This entails 

tailoring tourism services to fulfill individual travelers' unique needs and desires, employing 

real-time data to improve decision-making, and enabling interactions with the tourism 

environment through mobile devices and other digital platforms (Buhalis & Amaranggana, 
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2015). In essence, technology is utilized to create experiences that are more captivating, 

streamlined, and customized for individual tourists. Consequently, the distinctive 

characteristics of smart tourism experiences differ from traditional ones across several aspects, 

such as aesthetics, integration of virtual/augmented reality, functionality, ease of use, the 

enjoyment derived from usage, trustworthiness, and educational value (Lee & Jan, 2022). 

Technology has also facilitated the co-creation of tourism experiences, allowing 

tourists to actively participate in shaping their own experiences (Prahalad & Ramaswamy, 

2004). Personalization technologies, such as chatbots and AI-powered assistants, can provide 

tailored recommendations and support throughout the journey (Ukpabi & Karjaluoto, 2017). 

Gamification elements, such as virtual and augmented reality challenges, can add an interactive 

and engaging layer to the tourist experience (Xu et al., 2017). 

After the trip, technology plays a crucial role in how tourists share and remember their 

experiences. Social media platforms have become digital travel journals, where tourists share 

photos, videos, and stories with their networks (Munar & Jacobsen, 2014). This user-generated 

content not only serves as a form of self-expression but also influences the travel decisions of 

others (Litvin et al., 2008). Technologies such as virtual reality and 360-degree videos allow 

tourists to relive and share their experiences in immersive ways (Tussyadiah et al., 2018). 

However, despite the many benefits, the increasing reliance on technology in tourism 

experiences also poses challenges. Issues of privacy, data security, and technological 

dependence need to be addressed (Gretzel et al., 2015). There are also concerns about the 

authenticity of technology-mediated experiences and the potential for technology to create a 

divide between tourists and local communities (Tribe & Mkono, 2017).  
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2.1.3. Memorable tourism experiences a comprehensive overview 

The experiences of tourists are shown to influence their memories of the visit 

repeatedly (Hosseini et al., 2023; Wang et al., 2020).  Indeed, the process of recollection 

provides a pleasurable and vibrant encounter in its own right, enabling individuals to relish a 

previous experience once more (Chun et al., 2017). Hence, Travel experiences have been 

shown to work as catalysts for evoking personal memories from the past (from everyday life) 

(Rickly-Boyd, 2012). Besides reminiscing, some have identified a more practical implication 

of travel experience memories. For instance, previous studies have discovered that individuals 

often rely on their past travel memories as a primary factor when making decisions about their 

next destination preference (Kim et al., 2012; Oh et al., 2007). In the same vein, evidence 

indicates that "memorable travel experiences can lead to better revisit intentions and word-of-

mouth recommendations (Stone et al., 2018).  Therefore, travel memories possess significance 

for both travelers (via recollection) and destinations (via behavioral intentions). As stated by 

Otto and Ritchie (1996), within the tourism and hospitality sector, gauging customer 

satisfaction is better accomplished by assessing the quality of experience rather than focusing 

solely on the quality of service. Hence, for tourism enterprises to thrive and achieve success, 

their key strategy should involve creating memorable experiences for visitors, which in turn 

motivates them to return to the location (Hosseini et al., 2023; Kim, 2014; Kim et al., 2012; 

Pearce & Packer, 2013).  

A decade ago, the notion of memorable tourism experiences was introduced by Kim 

et al. (2012).  This was characterized as a "tourism experience that is recollected and 

remembered in a positive manner even after the occurrence of the event" (p. 13). Indeed, an 

experience that is remembered implies its uniqueness and ability to evoke emotions (Larsen, 

2007). Nevertheless, memorable tourism experiences do not always equate to favorable 

experiences (Kim et al., 2021). The extent of recollection differs based on an individual's past 

interactions, even when dealing with the same tourism service providers (Hosseini et al., 2023; 

Kim, 2018). In recent years, many tourism researchers have been studying how tourists recall 

positive experiences and memories (such as Hosseini et al., 2023; Kim et al. 2012; Kim & 

Ritchie 2014; Park & Santos 2017; Sthapit & Björk 2019; Zhong et al., 2017, 2018). The studies 

conducted demonstrate the multitude of advantages that come from cultivating memorable 

experiences for providers in the tourism industry (Hosseini et al., 2023; Stone et al., 2018). As 

an illustration, tourists who have had a positive and memorable experience are inclined to 
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return to the destination (Coudounaris & Sthapit, 2017), form a connection with the place (Tsai, 

2016; Vada et al., 2019a), and encounter a sense of personal well-being (Sthapit & 

Coudounaris, 2018; Sthapit et al., 2019). Exploring memorable tourism experiences holds 

significance not only in theoretical terms but also for enhancing the competitive edge of 

destinations (Stone et al., 2018). Nonetheless, due to its complex nature, there is limited 

consensus regarding the theories and methods used to define and quantify the concept of 

memorable tourism experience (Bigné et al., 2020). Indeed, current measurement tools are 

insufficient in capturing the essence of a truly memorable tourism experience (Tung & Ritchie, 

2011). However, recently, existing scales struggle to encapsulate the essence of true 

memorability, prompting researchers to turn to unstructured techniques for richer insights 

(Hosseini et al., 2022). The understanding and enhancement of memorable experiences create 

a symbiotic relationship between tourists and destinations. Tourists benefit from enriched lives, 

informed choices, and cherished memories, while destinations benefit from increased visibility, 

loyalty, and sustainable growth. As the tourism industry continues to evolve, prioritizing these 

memorable experiences becomes not just a strategic advantage but a fundamental necessity for 

all stakeholders involved.  

2.1.4. Memorable experiences and their link to dark tourism experiences 

Dark tourism is a concept involving travel to places associated with death, tragedy, 

and suffering, exploring sites like battlefield events, historical landmarks, and museums 

commemorating dark histories (Brianna Wyatt et al., 2023). Academic exploration of dark 

tourism, emerging in the late 1980s and early 1990s, has evolved, addressing various aspects 

of this field. Early contributors, including Dann (1995) and Prentice (1993), emphasized the 

tourism-death site relationship. Indeed, the term "dark tourism" was coined by Foley and 

Lennon in 1996, with a comprehensive typology presented by Lennon and Foley (2000). 

Motivations for dark tourism range from curiosity to moral duty, remembrance, and education 

(Light, 2017; Sharpley, 2012), extensively examined by scholars, with gaps remaining, 

particularly in understanding why individuals avoid places associated with death (Iliev, 2020). 

Within this framework, the tourist experience emerges from interactions with actors, 

processes, and the service environment, resulting in multidimensional emotions, perceptions, 

and attitudes (Jain et al., 2017). Dark tourism, distinct in its offerings, provides deep and 

meaningful experiences, often evoking strong emotions, setting it apart from other tourism 
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types (Kutbay and Aykaç, 2016; Weaver et al., 2018; Light, 2017). Visiting dark tourist places 

offers deep and meaningful experiences, involving strong emotional responses (Weaver et al., 

2018), setting it apart from other tourism types (Light, 2017). Dark tourism conveys historical 

ideological messages (Stone, 2012); for instance, Chinese visitors to the Japanese prison 

Lushun Prison Museum reported strong negative emotional reactions and negative attitudes 

towards Japan (Weaver et al., 2018). 

Many dark tourism experiences are comparable to cultural tourism destinations (Biran 

et al., 2011). Visitors may seek new experiences enriching their lives and providing memorable 

experiences (Albayrak et al., 2018). Traveling to dark sites includes a sense of engaging, 

emotional, and spiritual experiences (Zerva, 2021). Studies often describe the dark tourism 

experience with aspects of empathy, conveying emotional messages such as empathy with the 

victim (Ashworth & Hartmann, 2005). The interaction between tourists and dark tourism sites 

influences empathy as an emotional experience, creating long-lasting memories (Anderson & 

Shimizu, 2007). These intense emotions may promote satisfaction, encourage revisiting (Ali et 

al., 2016), and result in a peak experience (Quan & Wang, 2004). 

2.1.5. Women's solo travel: A transformative tourism experience 

Solo travel has become an increasingly popular form of tourism in recent years, 

especially among women. As noted by Uysal and Hagan (1993), solo travel is seen as a means 

of self-development, allowing individuals to gain new perspectives and broaden their horizons. 

Women who travel alone may seek freedom, independence, and opportunities for personal 

growth (Wantono & McKercher, 2020). The experiences of solo female travelers have garnered 

growing research interest, exploring motivations, benefits, challenges, and the social and 

cultural factors influencing their decisions. For instance, Cockburn-Wootten et al. (2006) 

conducted a discourse analysis of writings by women independent travelers, highlighting how 

solo travel challenges gender norms and promotes personal growth. Similarly, Cohen and 

Cohen (2015) used a mobilities approach to explore the experiences of tourists from emerging 

world regions, including women who travel alone. 

Several researchers have described the motives of female solo travelers as a 

willingness to challenge themselves and encounter new people (Jordan & Gibson, 2005; 

Wilson & Little, 2005). They express a desire to move beyond their comfort zone and build a 

sense of independence and autonomy (Wilson & Little, 2005). In a study about risk perception 
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in Asian solo females, Yang et al. (2018) found that travelers choose solo travel as a 

transformative experience. Chiang and Jogaratnam (2006) have shown that the main 

motivating factor for solo travel is an adventurous experience. When exploring the motivation 

of women to travel, it is crucial to discuss it based on gender differences in leisure participation 

between men and women (Hosseini et al., 2022). 

However, while there is a growing body of research on solo female travelers, few 

studies have included women from Middle Eastern or Muslim-majority countries. This is a 

significant gap in the literature, given the unique challenges and constraints faced by women 

in these contexts. Access to travel and tourism is not equally distributed among different social 

groups, including women from Middle Eastern or Muslim-majority countries (Hosseini et al., 

2021). Females, according to Brown and Osman (2017), confront gender-related barriers 

during travel to pursue leisure experiences, constrained by cultural norms. Leisure has long 

been gender-split, limiting travel arrangements and decisions (Wilson & Little, 2005). Wilson 

and Little (2008) note that gendered distinctions in travel limitations reflect the unequal 

distribution of power structures in a patriarchal society. Crawford and Godbey (1987) 

categorize three dimensions of constraints: intrapersonal, interpersonal, and structural. 

The study by Hosseini et al. (2022) addresses this gap by examining the travel 

experiences of Iranian solo female travelers. Through in-depth interviews, the study identifies 

the motivations, benefits, and challenges of solo travel for women in Iran. Findings indicate 

that solo travel motivations include personal factors such as freedom, flexibility, self-

empowerment, independence, and exploration. The absence of family responsibilities, routines, 

and gender constraints, as well as the promotion of social and personal selves, contributes to 

their well-being. Despite restrictions imposed by Iran's religious-patriarchal society, tourism 

has made women more visible in the public sphere. Overall, this study fills a significant gap in 

tourism research by highlighting the experience, limitations, and motivation of solo female 

travelers, heralding social change. The findings also underscore the transformative potential of 

solo travel for women, particularly in the context of a religious-patriarchal society like Iran, 

contributing to self-empowerment, independence, and personal growth that can bring about 

social change and empower women in Iran and beyond. 
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CHAPTER THREE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

  

The research strategy and philosophy used in the study are described in this chapter. It 

explains the researcher's understanding of reality and describes the methodology used to solve 

the research issues. The sections covered encompass a detailed exploration of the research 

design, elucidating the systematic approach adopted for data collection and the rigorous 

techniques employed for data analysis. The following are the exact sections that this chapter 

covers. 

3. Methodology Approach and Data Analysis    

3.1. Systematic Review in Research 

3.2. Grounded Theory Approach 

3.3. Thematic Analysis Approach 
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3. METHODOLOGY APPROACH AND DATA ANALYSIS 

The methodology constitutes a crucial aspect of any research endeavor, providing a 

systematic framework that delineates the approach researchers employ to collect and analyze 

data. It functions as a guiding roadmap throughout the study, ensuring the research is conducted 

with rigor and validity. Encompassing the research design, data collection methods, and data 

analysis techniques, a well-crafted methodology is pivotal in securing the reliability and 

validity of research outcomes.  

This chapter elucidates the various facets involved in the development of the 

methodology undertaken to execute the three publications supporting the doctoral thesis. It 

sheds light on the methods employed to collect data and the techniques utilized for data 

analysis. Through a comprehensive examination of the methodology, this chapter aims to 

provide transparency and insight into the robust and systematic procedures followed in the 

research process.   

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 5: Research process flowchart 
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3.1.  Systematic Review in Research 

A systematic review aims to consolidate evidence to address a pre-defined research 

question. This involves identifying all primary research relevant to the defined review question, 

critically appraising this research, and synthesizing the findings. Systematic reviews may 

amalgamate data from different research studies to produce a new integrated result or 

conclusion, or they may bring together various types of evidence to explore or explain meaning. 

They can address any defined research question. A high-quality systematic review seeks to 

identify all relevant primary research studies, both published and unpublished, conducted 

worldwide and written in different languages. The identified research's quality will be critically 

appraised, and the results of studies will be systematically synthesized to provide the best 

possible answer to the review question. This process may involve the statistical combination 

of study results (meta-analysis) or other approaches to data synthesis. In this way, a systematic 

review of evidence should support the delivery of optimal healthcare interventions and research 

(Newman& Gough, 2020). 

Systematic reviews are often conducted to analyze the literature in the tourism and 

entertainment fields (e.g., Rasoolimanesh et al., 2020; Seyfi et al., 2019). Systematic reviews 

offer several advantages over narrative reviews, given that the systematic process used to select 

the relevant literature is more precise (Mays et al., 2005). In recent years, various tourism and 

hospitality journals have witnessed several systematic reviews addressing topics such as the 

sharing economy (Kuhzady et al., 2020; Prayag & Ozanne, 2018), residents' attitudes toward 

tourism (Hadinejad et al., 2019; Nunkoo et al., 2013), risk and gender (Yang et al., 2017), 

diversity and diversity management (Manoharan & Singal, 2017), structural equation modeling 

(Nunkoo et al., 2013), sustainable development goals (SDGs) (Rasoolimanesh et al., 2023), 

and risk in nature tourism and recreation (Gstaettner et al., 2018).  

The research methodology employed in the systematic review of memorable tourism 

experience (MTE) articles involved a comprehensive analysis of 52 articles published between 

2012 and 2020. The study utilized a systematic approach to identify and analyze relevant 

literature, focusing on articles listed in the SCOPUS and WOS databases. The data collection 

process involved a thorough search using specific keywords and databases, resulting in the 

identification of 171 publications, subsequently narrowed down to 52 articles meeting the 

inclusion criteria. 
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The review applied qualitative analysis, frequency analysis, and co-occurrence 

analysis to explore the pertinent literature. Qualitative analysis was conducted to identify the 

main focus of the research in selected articles, while frequency analysis was used to analyze 

articles by year of publication, research category, research region, and theories applied. Co-

occurrence analysis, using VOS viewer software, was performed to examine trends in 

keywords over the past five years, and co-authorship analysis was conducted to examine the 

relative contributions made by different institutions and countries to MTE research. The 

research methodology also involved a detailed examination of the geographic locations studied 

in the published articles, the main research categories covered in the literature, and the 

institutional contributions to MTE research. Additionally, the study analyzed the 

methodological procedures and statistical techniques employed in the reviewed articles, 

providing insights into the research methods and nature of the studies. 
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3.2. Grounded Theory Approach 

Grounded theory stands out as a widely utilized qualitative method in the social 

sciences, including the field of tourism (Charmaz, 2011; Matteucci & Gnoth, 2017). Rooted in 

pragmatism, grounded theory offers a detailed, rigorous, and systematic approach to analysis, 

originally designed for the purpose of "generating and testing theory" (Strauss, 1987). 

Originating in the late 1960s, this theory emerged as a response to the prevailing positivistic 

research methodologies within sociology, challenging traditional approaches (Heath & 

Cowley, 2004). Despite its intent to offer an alternative, grounded theory has paradoxically 

been labeled as one of the most modernist and positivistic interpretive methods (Thornberg & 

Charmaz, 2014). 

Examination of grounded theory studies in tourism reveals that researchers often draw 

from multiple sources, indicating a diverse application of the method (Matteucci & Gnoth, 

2017). Its popularity can be attributed to its clear methodological procedures, particularly 

appealing to novice researchers (Mehmetoglu & Altinay, 2006). Researchers value grounded 

theory for the flexibility it provides in crafting unique categories rather than refining existing 

ones (Bryant & Charmaz, 2007). Additionally, its appeal in tourism may stem from the 

perception of grounded theory as a more "objective" qualitative inquiry method (Thornberg & 

Charmaz, 2014). 

Within tourism management departments, dominated by positivistic and post-

positivistic cultures (Matteucci & Gnoth, 2017), researchers may view grounded theory as a 

competitive method akin to those employed by their quantitative counterparts. The method is 

particularly appreciated for its capacity to facilitate new theory-building, especially in areas 

with limited existing research or requiring fresh insights (Seyfi et al., 2019). 

In the context of the study on memorable tourism experiences in dark tourism 

destinations, a grounded theory approach was deemed the most appropriate method, aiming to 

develop a conceptual framework explaining travelers' views of dark tourism experiences. 

Grounded theory aims to adopt a post-positivist approach that implies the existence of an 

'objective truth' to be discovered. The procedure involves data collection, coding, memo 

writing, theoretical sampling, and saturation. 

 

 



32 | P a g e  

 

 

 

This approach is well-suited for exploring the subjective nature of people's 

experiences, allowing themes and patterns to emerge from the data. Regarding data collection, 

various communication channels, such as "Instagram," "WhatsApp," and emails, were used to 

invite potential participants to share their experiences. A purposive sampling method was 

employed to select participants who had visited dark tourism destinations and had memorable 

experiences. Participants were selected based on the researchers' knowledge of the population 

and the study objectives. 

To ensure the validity and reliability of the data, a snowball sampling approach was 

also used, where interviewees were asked to recommend others who could provide their 

perspectives. This approach helped expand the sample size and gather diverse experiences. The 

interview questionnaire comprised three sections: demographic information, travel 

experiences, and dark memorable experiences. Data analysis followed a three-step approach 

based on grounded theory: scanning the literature, reading the interviews, and utilizing 

qualitative data analysis software for coding. 
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3.3.  Thematic Analysis Approach 

Thematic analysis is a qualitative data analysis method that involves scrutinizing a 

dataset to identify, analyze, and document recurring patterns (Braun & Clarke. 2006). While it 

serves the purpose of describing data, it also includes an interpretative aspect in the selection 

of codes and development of themes. A notable characteristic of thematic analysis is its 

adaptability, allowing its application within diverse theoretical and epistemological 

frameworks, as well as across various study questions, designs, and sample sizes. While some 

scholars have linked thematic analysis to ethnography (Aronson, 1994) or deemed it well-

suited for phenomenology (Joffe, 2011), Braun and Clarke (2006) argue that it can function 

independently as an analytical method and serve as a foundation for other qualitative research 

methods. The fundamental principles of thematic analysis, encompassing coding data, 

exploring and refining themes, and presenting findings, are applicable to several other 

qualitative approaches such as grounded theory (Kiger & Varpio, 2020) and discourse analysis 

(Taylor et al., 2012). Nowadays, thematic analysis is not only utilized for qualitative 

information derived from sources such as focus groups and interviews but is increasingly 

applied to analyze information from the internet and social media platforms, manifesting in the 

form of online reviews and electronic comments. Additionally, it is employed for the analysis 

of existing commentaries, literature, and critical reviews (Berbekova et al., 2021). Its 

significance and advantages are underscored in various books and recent academic articles 

(Braun & Clarke 2021; Joffe 2012). Nevertheless, an argument presented by Braun and Clarke 

(2006: 97) appears to persist. 

In our third article, we employed thematic analysis to identify and analyze key themes 

related to the experiences of Iranian women with solo travel, providing valuable insights into 

their motivations, constraints, and outcomes. The thematic analysis allowed us to 

systematically analyze the qualitative data gathered from the interviews and identify recurring 

patterns and themes. This approach provided a comprehensive understanding of the unique 

experiences of Iranian solo female travelers and their interactions with societal and cultural 

norms. The methodology used in the study involved purposive sampling to select Iranian 

women with solo travel experience for leisure, particularly international trips.  The study 

identified key themes such as solo trip barriers and challenges, solo travel motivation, and the 

outcome of solo travel. The study also acknowledged the cultural and societal norms in Iran 

that impact women's solo travel experiences.   
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In this chapter, an in-depth analysis of individual publications is conducted, with a 

primary emphasis on addressing the initially posited hypotheses and objectives. 

Furthermore, the chapter delves into the theoretical contributions and practical implications 

derived from the research findings. The concluding sections of this chapter explore the 

identified research limitations and suggest avenues for future research, offering additional 

recommended readings to guide further exploration. The specific sections covered in this 

chapter include: 

 

7. Conclusion and Research Contribution 

7.1. Theoretical Implications of the Research 

7.2. Limitations and Future Studies 
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7.  Conclusion and Research Contribution 

Tourism experiences, as a dynamic and multifaceted phenomenon, encompass a broad 

spectrum of encounters that individuals undergo during their travels. This comprehensive 

exploration delves into the rich tapestry of tourism experiences, emphasizing the diversity of 

contexts in which these encounters unfold. Tourism, inherently connected to exploration and 

discovery, goes beyond the mere act of visiting a destination. It encapsulates the entirety of 

moments, emotions, and interactions that individuals accumulate throughout their journeys. 

Whether it be the awe-inspiring landscapes, cultural immersion, or personal growth, the 

tourism experience is a complex interplay of various elements that shape the traveler's 

perception. One pivotal facet of this exploration involves the examination of memorable 

tourism experiences (MTEs). These instances transcend the ordinary, leaving an indelible mark 

on the traveler's memory. 

The concept of crafting memorable experiences finds its roots in the groundbreaking 

work of Pine and Gilmore (1998). These scholars laid the foundation for a paradigm shift, 

propelling the evolution from a conventional service-centric economy to an innovative, 

experience-driven economy. Pine and Gilmore's perspective transformed the understanding of 

experiences, considering them not merely as incidental components but as valuable economic 

commodities capable of yielding lasting impressions and outcomes. This conceptual shift 

emphasized the critical role of experiences in augmenting services and influencing the 

development of environments throughout the entire consumption process. The strategic 

importance of this approach becomes evident as it opens up avenues for destination 

differentiation and competitive advantage. 

In a marketplace saturated with similar products and services, the ability to distinguish 

a destination or a business through the creation of unique and memorable experiences becomes 

a powerful tool for standing out. The memorable experience, in this context, becomes a source 

of distinction, influencing customer loyalty, satisfaction, and positive brand perception. 

Furthermore, the emphasis on crafting memorable experiences aligns with the evolving 

expectations of consumers in today's experience-centric economy. Modern consumers seek 

more than just the fulfillment of functional needs; they crave emotionally resonant and 

transformative encounters. Businesses that recognize and respond to this shift are better 

positioned to not only meet but exceed customer expectations, fostering long-lasting 

connections and loyalty. 
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Building upon this foundation, this doctoral thesis focused on three distinct lines of 

exploration. Firstly, it delved into the scrutiny of memorable tourism experiences, meticulously 

analyzed through a systematic review of the existing literature. This critical examination aimed 

to comprehensively understand the landscape of memorable tourism experiences and 

contribute to the existing body of knowledge in the field. The second line of exploration 

introduced the innovative concept of memorable dark tourism experiences. This conceptual 

framework broadened the scope of inquiry by investigating the factors that shape and define 

dark tourism experiences, a dimension often overlooked in tourism studies. Lastly, the thesis 

ventured into the exploration of the experiences of Iranian solo female travelers, shedding light 

on a demographic that has been underrepresented in previous research efforts.  

As a culmination of the work conducted and the studies presented in the thesis, it can 

be confidently affirmed that the outlined objectives, both the overarching main objective and 

the specific objectives, have been met. The findings and insights derived from the research 

contribute not only to the academic understanding of tourism experiences but also have 

practical implications for the tourism industry. The achievement of these objectives 

underscores the significance and relevance of the doctoral thesis in advancing knowledge and 

fostering a more inclusive and comprehensive understanding of various dimensions within the 

realm of tourism experiences. 

The systematic review of memorable tourism experiences provided a comprehensive 

overview of the current state of knowledge in the field. The study aimed to map the intellectual 

structure and research trajectory of memorable tourism experiences, identify research gaps, and 

provide an agenda for future research. The study covered 52 peer-reviewed articles published 

between 2012 and 2020, spanning multiple disciplines such as tourism, hospitality, service, and 

leisure. The research identified core themes, including antecedents, dimensions, and outcomes 

of memorable tourism experiences, and proposed an organizing framework to integrate the 

findings. The review identifies discernible trends in MTE research, noting a surge in published 

articles in recent years, with the Journal of Travel Research leading in volume, followed by 

Anatolia and the Scandinavian Journal of Hospitality and Tourism (Article 1, RO1; Ro3).  

Research categories like MTEs and tourist behavior, gastronomy tourism, marketing, 

and cultural tourism emerge as prominent focal points. Examining dimensions explored in the 

literature, the review covers hedonism, refreshment, novelty, local culture, and 

meaningfulness. However, the review findings revealed that research on memorable tourism 
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experiences is on the rise but remains fragmented. Hence, despite these explorations, a lack of 

consensus on the definition of MTEs highlights the need for further research to foster a unified 

understanding of this nuanced concept. Analysis of keywords underscores prevalent terms like 

"memorable tourism experience," "tourism experience," and "memorable experience." The 

review also identifies leading institutions and countries in MTE research, with Sun Yat-sen 

University in China as the most prolific contributor. Regarding research methodologies, the 

review notes a predominance of quantitative studies, particularly using questionnaires and 

surveys. However, it emphasizes the need for a more expansive qualitative or mixed-methods 

approach for a deeper understanding of MTEs (Article 1, Ro2).  

A crucial insight gleaned from this study underscores the significance of memorable 

tourism experiences, as they consistently mold tourists' lasting memories of a destination. 

Following a trip, the overall tourist experience emerges as the paramount consideration for 

individuals deciding whether to revisit a destination. The visitors' memories prove to be the 

single most influential source of information for this decision-making process. This 

underscores the essential role of providing positive and memorable experiences in the fiercely 

competitive tourism market. Beyond enhancing the success of tourism businesses, these 

experiences are found to be a more substantial indicator of customer satisfaction in the tourism 

and hospitality industries than the quality of service. Encouraging experiences that stand out in 

visitors' minds becomes imperative for businesses to thrive and attract return visits. Moreover, 

the positive impact of memorable tourism experiences extends to the local economy, offering 

opportunities to boost the distribution of local produce beyond peak holiday seasons (Article 

1, RO4).  

Extending this exploration into unconventional territories introduces the concept of 

"memorable dark tourism experiences." Dark tourism, rooted in the exploration of sites 

associated with death, suffering, or tragedy, adds a layer of complexity to the tourism 

experience. This research investigates the elements influencing tourists' memorable encounters 

in destinations associated with dark tourism, focusing specifically on war sites in Iran. Tourists 

visiting dark tourism sites typically undergo a spectrum of emotions. The study identifies the 

most frequently cited emotions as disgust, shock, compassion, and sadness. These emotional 

responses encompass both positive and negative feelings, with negative emotions like shock 

and sadness prevailing during the visit. The emotional impact of dark tourism visits can be 

profound, leading to feelings of distress, heartbreak, and even immobilization due to the somber 

atmosphere and reminders of past tragedies. Nevertheless, it's noteworthy that some tourists 



49 | P a g e  

 

 

 

describe their experiences as thrilling, suggesting variations in emotions among individuals. 

Overall, emotional experiences at dark tourism sites are intricate, invoking a broad range of 

both positive and negative sentiments (Article 2; RO2; RO3).  

The overall dark tourism experience is influenced by several factors. Firstly, learning 

from dark experiences plays a significant role. Dark tourism involves the consumption of pain, 

trauma, and tragedy, often motivated by learning and historical interest. Visitors seek to gain 

new knowledge and understand the past, which contributes to their overall experience.  

Secondly, spiritual experiences are influential in shaping the dark tourism experience. Visitors 

often report a sense of engagement, emotional connection, and spiritual fulfillment when 

visiting dark sites. These experiences can be deeply meaningful and contribute to an overall 

memorable experience. Thirdly, involvement in activities is another factor that influences the 

dark tourism experience. Active participation in cultural activities, voluntary work, and 

commemorative events enhances the overall enjoyment and engagement of visitors. It allows 

them to feel a sense of contribution and honor the victims, creating a more immersive and 

memorable experience. Lastly, emotional experiences play a crucial role in shaping the overall 

dark tourism experience.  Visitors often experience a range of emotions, including disgust, 

shock, compassion, and sadness. These emotional responses can be intense and create long-

lasting memories. The emotional impact of visiting dark tourism sites can contribute to visitor 

satisfaction, encourage revisits, and make the experience more memorable. However, it's 

important to note that these factors are not mutually exclusive and often interact with each 

other. Visitors may experience a combination of learning, spiritual, involvement, and emotional 

factors during their dark tourism visit, collectively shaping their overall experience. 

Understanding these factors can aid tourism professionals in designing and enhancing dark 

tourism experiences to align with the expectations and desires of visitors (Article 2; RO1; 

RO4).  

The third article takes a step further by delving into the experiences of a demographic 

often overlooked in tourism research: Iranian solo female travelers. The significance of solo 

travel as a catalyst for social change is underscored, particularly in a country where traditional 

gender roles may limit women's opportunities for self-discovery and empowerment.  The 

study's outcomes offer valuable insights into the motivations, advantages, and hurdles 

encountered by Iranian women engaging in solo travel. Solo travel emerged as a means for 

women to break free from daily responsibilities, societal expectations, and gender roles, 

particularly in a context like Iran, where formal rules and social norms may pose challenges 
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for women (Article 3; RO3). 

The study identified three key themes within the data: obstacles and difficulties faced 

during solo trips, the driving forces behind solo travel, and the outcomes of embarking on solo 

journeys. These themes were further dissected into codes such as harassment, cultural factors, 

empowerment, fear, and the societal position of women. The research underscored the pivotal 

role of cultural and social factors in shaping the leisure and travel experiences of women, 

particularly in Muslim-majority nations. It emphasized the importance of comprehending the 

unique motivations and challenges encountered by Iranian solo female travelers and 

recognizing their potential impact on societal change. The findings indicated that solo travel 

serves as a source of freedom and empowerment for Iranian women, enabling them to challenge 

established gender norms and expectations (Article 3; RO1; RO2). 

This study also significantly contributes to a deeper understanding of the motivations, 

encounters, and constraints faced by solo female travelers in Iran. It offers valuable insights 

into the intersection of gender, culture, and travel, particularly within the Iranian context. The 

implications of the study extend to the realm of promoting gender equality and empowerment 

within the tourism sector, emphasizing the need for creating a supportive and inclusive 

environment for women travelers. Recognizing and addressing the unique dynamics of solo 

travel for Iranian women can contribute to a more inclusive and equitable travel landscape, 

fostering positive social change. In the broader context of the tourism industry, the research 

underscores the need for a more inclusive approach that considers the specific needs and 

aspirations of solo female travelers. Creating a supportive environment that addresses concerns 

such as harassment and fosters empowerment can enhance the overall travel experience for 

them. This inclusive approach aligns with the global movement towards gender equality and 

ensures that the benefits of tourism are accessible to all (Article 3; RO4). 
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7.1. Theoretical Implications of the Research 

The theoretical contributions of this thesis give a solid foundation not just for 

comprehending the many components of tourism experiences, but also for moving the subject 

forward beyond the unique findings of individual publications.  

Firstly, this study sheds light on the numerous multi-layered features of tourism that 

impact tourist perceptions and satisfaction by examining memorable tourism experiences 

(MTEs), dark tourism, and Iranian women's solo travel experiences.  As a result, it creates a 

holistic framework for interpreting tourist experiences, including emotional, cognitive, social, 

physical, and spiritual elements. This framework moves beyond traditional views of tourism as 

solely leisure or economic activity and recognizes the complex interplay of factors that shape 

tourist perceptions and satisfaction. 

Second, by delving into MTEs, dark tourism, and solitary female travel, we emphasize 

the multiplicity of tourism experiences and call into question the idea of a single, universal 

tourist experience. This broader viewpoint stimulates further research into specialized tourism 

sectors, as well as the specific requirements and motivations of various visitor groups. Indeed, 

it emphasizes the role of cultural and environmental variables in determining tourist 

experiences. This involves understanding the impact of local customs, social norms, and 

political landscapes on tourist behavior and views, particularly among Iranian female solo 

travelers. 

Furthermore, the thesis tackles the lack of unanimity and fragmentation in MTE 

research by doing a thorough analysis of the current literature and proposing significant topics 

for further exploration. This helps to get a stronger knowledge of MTEs and their function in 

increasing tourist satisfaction and destination loyalty. Furthermore, dives into the intricacies of 

dark tourism encounters, examining the emotional, cognitive, and social factors that contribute 

to their memorableness. This study sheds light on a sometimes-misunderstood type of tourism 

and offers significant insights for operating dark tourism sites ethically and responsibly. 

Furthermore, the thesis addresses a fundamental gap in tourism research by concentrating on 

the experiences of Iranian female solo travelers. This study focuses on this demographic's 

specific problems and motives, contributing to a more comprehensive view of tourist 

experiences that takes gender dynamics and cultural limits into account. 

Finally, the insights gained from this integrated approach have practical implications 
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for tourism professionals, policymakers, and researchers. Understanding the factors that 

contribute to memorable experiences, the challenges associated with dark tourism, and the 

motivations and constraints of solo female travelers enables stakeholders to develop targeted 

strategies for improving tourist experiences, destination management, and promoting 

inclusivity in the tourism industry. By bridging the gap between academic research and 

practical applications, the thesis ensures that its theoretical advancements translate into tangible 

benefits for the tourism industry and society as a whole.  
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7.2. Limitations and Future Studies 

This thesis, while offering valuable insights into diverse tourism experiences, 

acknowledges several limitations across its three studies that pave the way for exciting future 

research avenues. 

While the three studies contribute significantly to tourism research, they do face 

certain limitations. For instance, the study on memorable tourism experiences (MTEs) is 

restricted by its reliance on full-length research papers from specific databases, potentially 

overlooking relevant conference articles and aspects of the literature. Additionally, the lack of 

consensus on the definition and dimensions of MTEs poses a challenge, as existing frameworks 

may not universally apply, necessitating further research for a comprehensive understanding, 

including exploration of both positive and negative dimensions. 

Moreover, focusing on dark tourism experiences among Iranian students is limited by 

its qualitative approach and the cultural specificity of the studied war sites, potentially limiting 

generalizability. Future research should aim for broader samples from diverse cultural 

backgrounds and destinations, employing quantitative techniques, and considering post-trip 

behavior and stakeholder perspectives for a more nuanced understanding. 

Similarly, the study on Iranian solo female travelers faces limitations like small 

sample size and narrow cultural context, hindering direct applicability to other cultural 

contexts. Future research should include diverse samples and comparative studies across 

Islamic nations to explore variations in travel patterns and motivations. Comparative studies 

can offer valuable insights into the commonalities and differences in solo female travel 

experiences globally. 

In terms of future research, the integration of virtual reality (VR) and augmented 

reality (AR) technologies in the tourism industry has the potential to revolutionize tourist 

experiences and opens up exciting avenues for future research. VR and AR can enhance 

destination marketing and pre-trip planning by providing immersive and interactive 

experiences that allow potential tourists to virtually explore destinations before making travel 

decisions (Beck et al., 2019). These technologies can also enrich on-site experiences through 

AR-guided tours, interactive exhibits, and gamified experiences, which can impact visitor 

satisfaction, learning outcomes, and emotional connections to destinations (tom Dieck & Jung, 

2018). 
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Moreover, VR technology can enable virtual tourism by creating fully immersive 

virtual environments that allow individuals to experience destinations remotely (Guttentag, 

2010). This can increase accessibility, reduce environmental impacts, and provide alternative 

experiences during times of travel restrictions or for individuals with mobility limitations. As 

virtual worlds become more sophisticated, they may increasingly complement or even compete 

with physical travel experiences, leading to potential research on the psychological and social 

implications of virtual tourism (Yung & Khoo-Lattimore, 2019). 
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