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Current research
RQ: How do entrepreneurial
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Entrepreneurial University paradigm

-Generation and maitenance of an entrepreneurial culture and behaviour

-Conditions all university activities such as research, knowledge transfer, governance
and education (Etzkowtiz, 2004). 

-Foster creativity and knowledge and favor exchange of information between the 
actors in the ecosystem (Mele and Russo-Spena, 2015). 

-Generation of entrepreneurial human capital as an essential task

“An Entrepreneurial University actively identifies and exploits opportunities to 
improve itself (with regard to education and research) and its surroundings 
(knowledge transfer) and is capable of managing (governing) the mutual 

dependency and impact of the three university tasks” 
(Sam and Van der Sijde, 2014, p. 902). 



Entrepreneurial competences
Compentece: Knowledge, skills, attitudes, values, and behaviors that people
need to successfully perform a particular activity or task (Morris et al, 2013). 

Entrepreneurial competences: A combination of knowledge, skills, attitudes
and capabilities to create and discover opportunities in the environment, to 
introduce changes, and to direct one’s behavior toward successful creation
and management of an organization, whose purpose it is to take advantage
of these opportunities and to deal with a high level of uncertainty and 
complexity in a challenging environment (Hunjet et al.,2015, p. 623). 

- Crucial for the development of entrepreneurial human capital (Cubico et al., 
2010) 



- A large number of classifications

Networking, opportunity recognition, creativity, resilience, 
consistency of interest and perseverance of effort



Entrepreneurial values
-Extrinsic aspect related to context and culture. 

-Culture: set of values that determine the behaviour of people in a society
(Inglehart, 1997).

-Values: relation to the personal motivations of individuals, which in turn determine 
the actions developed in the context of the society in which they are immersed
(Schwartz, 1990) 

-Transmitted through human interaction affecting IE (Liñán et al., 2011).

-Values generated by strong ties (Granovetter, 1983) – people belonging to the 
close environment (e.g., family members and close friends)



Entrepreneurial Intention and TPB
-Is an important source of information on future entrepreneurial performance, 
being considered as one of the best predictors of entrepreneurial activity.

-Great responsability and challange for academia à Role of Entrepreneurial
University

-Enhancement of entrepreneurial human capital (Guerrero et al., 2016)

-Great influence of psychology in the study of intentions à multidisciplinarity

-Psychological theoretical approach

-3 dimensions: personal attitude, subjective norms and perceived behavioral
control 
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Objetive

Analyse the effect of key entrepreneurial competences
(networking, opportunity recognition, creativity, resilience, 

consistency of interest and perseverance of effort) and values on
Entrepreneurial Intention through TPB.
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Methodology

• Quantitative methodology 

• Sample: 420 students different degrees University 
of Malaga. All years.

• 2 validated questionnaires, that gather 
information on the variables detailed                

(Liñán and Chen, 2009; Morris et al., 2013).

• Period: Sept 2020 – April 2021 



Proposed SEM Model



1. Theoretical background
2. Objetive
3. Methodology
4. First results
5. First conclusions

Index



First results

-No relation between subjective norms and EI in line with previous
studies (Peterman & Kennedy, 2003). Indirect effect through personal 
attitude and perceived control behaviour (both significative). 

-Internal consistency of variables is adequate

-Cronbach’s alpha is above 0.7 in all cases

-No discriminant validity problems (Fornell Larcker criterion)

-Demonstrated goodness of fit of the model
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First conclusions

o Relevance of both entrepreneurial competences and values on EI à But, differences.

o Not all competences are significant.

o Non-existent relationship between consistency of interest / persistence of effort with any of 
the dimensions.

o Creativity and opportunity recognition do influence PBC.

o Resilience do influence PBC and personal attitudes.

o Importance of the stage of entrepreneurial process in the development of competences.

o Advancement of theory.

o Practical implications for designing and implementing competence training 
(Entrepreneurial University).
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