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Strategies in Song Translation: Dubbing of Audiovisual Musical 
Productions aimed at Spanish Teenage Audiences

Belén Cruz-Durán, Universidad de Málaga, Spain

Producers such as The Walt Disney Company revolutionised both the small and big screens by making the musical 
genre accessible to the youngest audiences and by creating mass phenomena during an era when the Internet 
was far from being what it is today. At the beginning of the xxi century, the demand for DVD and Blu-ray increased 
and the distributors discovered a lucrative source of income in this market: the sale of DVDs, Blu-ray, CDs con-
taining the soundtrack, merchandising, concerts, etc. It has therefore been considered innovative to carry out a 
statistical study of the strategies used in the translation of the songs included in the DVD and Blu-ray dubbed 

and distribution in Spanish. For that reason, the research corpus of the present study is comprised of a selection 

dated between 2001 and 2019 which were translated from English into Spanish. It should be pointed out that 

to 18 years). This delimitation makes it possible, on the one hand, to narrow down the corpus to a manageable 
number of productions and, on the other, to analyse the cultural context they are framed in from two perspectives: 

Consequently, the information presented in this study suggests that musical texts can become universal, as long 
as their translation Skopos is taken into account and their communicative contexts respected. In short, songs can 
successfully transcend borders, as long as the needs of their audiences are borne in mind. However, the data com-
piled concludes that the general tendency is to translate dialogues but not songs in DVD and/or Blu-ray format. 
This lack of translation may be due to various factors, such as incongruences and lack of revision of technical 
aspects in DVD and Blu-ray distribution or the existing differentiation of translation strategies according to the 
production type, as well as mediatic or economic factors, among others.
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• 2001-2019

• Teenage Musical Films 
(ENG>SP)

• DVD & Blu-Ray

• 32 films → 784 songs

• 11-46 songs/film

METHODOLOGY

Strategies in Song Translation: Dubbing of Audiovisual 
Musical Productions aimed at Spanish Teenage Audiences
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General Tendency: 
dialogues are translated, but not songs

➢ Ratification of translation strategies presented

in Franzon’s pilot study (2015):*

partial & mixed translations

➢ Translation Process and other factors

➢ Songs are conceived as independent elements
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